
 Three Keys to Success: 
 

� Contextualize 
� Personalize 
� Encourage Action 

   

 
 
 
 
 
 
 
 
 
 
 
 
 

Email Alert: An email with one clear call to action. 
 
DemocracyInAction provides tools that enable your organization to send professional looking, 
targeted, personalized campaign alerts and newsletters to any subset of your list. Email remains 
most efficient and effective way to communicate with your supporters, bring them back to your 
site, and get them to do something. 
 
To best utilize this tool, your emails should be compelling and inspire supporters to 
act. Here are some QuickTips to keep in mind: 

 
 

• The sign-up - Make it obvious and 
easy. Offer as many chances to sign up 
for your list as possible with a simple 
window on your homepage for users to 
sign up. Be clear about exactly what 
you're offering and how regular the 
contact will be.  

 

• Keep your content brief and timely. The most important thing is to write for your 
audience and get straight to the point. Don’t overload on the details of the political 
process -- KEEP IT BRIEF -- with several links back to the site. Make all the information 
relevant, and synchronize the tone with that of your website. 

 
• Speak in a conversational tone. Draft the alert as if you were sending an email to a 

good friend -someone whom you know well, but doesn’t know your issue well, if at all.  
 

• Ask for one clear action. No doubt there are at least six important things that 
everyone should do right now to support your cause. Pick one.  

 
• Urgency. Let recipients know the issue is time sensitive, and that taking the action right 

now will move things faster. Setting goals is a great way to create urgency. 
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DIA- QuickTips 
provide easy and 

effective strategies and 

tactics to maximize 

DIA’s online organizing 

tools to help you build 

awareness, mobilize 

your supporters and 

keep them engaged. 
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• Empower your supporters. Give recipients a sense that their actions will make a 
difference. Follow up with real results – good or bad. 

 

• Keep It Real. Have your emails authored by a person not just your organization. A 
photo attached to the signature is a nice touch! 

• Be a Good Guy. Please, don’t spam. Everyone hates spammers. Only send emails to 
members who have explictly opted-in to your list. Suggest to supporters that they 
include your address in their “whitelisted” contacts to avoid being labeled as junk.  

 

• Test. Send the message to your staff and set up a test email addresses to view the 
email through different email providers. Then, sample your list. Send your email to 10% 
of your group to check open and click-through rates. This way you can see if your 
subject line and message is effective or needs some work. 
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EXAMPLE: 

 
Subject line reflects call to action. 

EXAMPLE: 

 

Bulleted easy-to-read 

explanation. 

 

Repeated a strong call to action. 

 

 

EXAMPLE: 

 

Graphics reinforce problem 

making a strong emotional appeal 
of problem. 

EXAMPLE: 

 

Clear call-to-action. Supporters 

instantly understands what is 

asked of them, the target, and 
the issue. 

EXAMPLE: 

 
Organizational branding header. 


